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THE HISTORY
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North Perth was subdivided as early as 1898. In
March 1899, the area was declared North Perth Road
District and was gazetted as a municipality in 1901.
Housing in the area was relatively cheap and within
walking distance of the city.
Development was rapid during the Gold Boom
(1891 – 1919) and by 1935, much of the housing was
developed, many of the public buildings on View
Street were built and Angove Street had developed
as the commercial centre.
Later, in the 1970s, North Perth Plaza was developed
shifting commercial development away from
Angove Street.
A comprehensive tram network servicing areas
north of Perth influenced development of the centre
quite significantly. From 1900 to 1953, trams from
the city to North Perth ran along Fitzgerald Street
initially terminating at Forrest Street, extended along
Angove Street to a terminus in Albert Street in 1906
and then to Charles Street in 1927. These extensions
led to rapid growth in North Perth and by 1921, North
Perth Primary School was the largest state school in
Perth.

Following World War II, North Perth experienced
an influx of European migrants. In the 1940’s, many
Italian and Greek migrants settled in the area,
attracted by affordable land and housing prices. The
residential character of the area was influenced by
the style of homes they built.
Later, in the 1970s and 1980s, migrants from
Vietnam, Korea, Burma and other Asian countries,
many of them refugees, also settled in North Perth
creating a more culturally diverse community.
North Perth’s rich history is still evident today, not
only in the diverse population but also in the historic
buildings which are considered invaluable assets
contributing to the town centre.
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OUR ASSETS
North Perth has great access by way of public transport and roads.
Businesses located in the North Perth Precinct are well placed to welcome
customers. There is a growing diversity of businesses in North Perth.
Most retail, service and health care needs can be met locally.
There is a social vibe created around the cafe culture in North Perth.
Great music is finding its way into our local venues and streets. Art
installations and plantings are happening in our streets.
Green spaces and recreational areas are mostly on the periphery of, or
outside of the town centre. Woodville Reserve, Hyde Park and smaller
parks are great places for both locals and visitors to sit back, relax and
watch the world go by.
Our streets are full of young families who are building memories, share
houses of creative students, and the older generations who have lived
there for most of their lives and will invite you in for a cuppa - somehow
the mix just works.

WHAT
COULD BE
IMPROVED
Traffic in North Perth is ever increasing and the flow of traffic can be poor at
peak times. Walk ways and bicycle lanes are limited.
Graffiti is increasing around the precinct. It appears on walls, signage, paths
and roads. The visual impact of graffiti is significant.
Cleanliness of the North Perth precinct could be improved. North Perth
precinct streets are untidy, cluttered and littered at times. The visual impact
of this is also a significant distraction from the
positive aspects of our landscape, both natural and
man-made.
Access to parking and parking control are issues
for many residents and business proprietors.
There are limited opportunities to come together
as a community. The Angove Street Festival has
been very successful in bringing the community
together but the undertaking is onerous.
Safety in our streets is a growing concern as it is in
society generally.
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NORTH
PERTH LOCAL
OBJECTIVES

•
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To promote local businesses and
related interests among residents, rate
payers and business proprietors of the
North Perth precinct.

•

To encourage the City of Vincent and
its councilors to act in the residents’,
rate payers’ and business proprietors’
best interests and to develop and
improve services in the North Perth
precinct.

•

To act as a conduit between the City
of Vincent, others sources, and the
residents, rate payers and business
proprietors of the North Perth precinct.

•

To encourage the upgrading, enhancement
and beautification of the built and natural
environment, including but not limited to,
the planting of trees, well planned street
scapes, security lighting, traffic flow, and
the provision of public recreational areas in
the North Perth precinct.

•

To promote the benefits of a system of
local government in which residents, rate
payers and business proprietors have a
role in the decision making in the North
Perth precinct.
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NORTH
PERTH LOCAL
PRINCIPLES

We innovate, we
challenge and
we make things
happen in North
Perth
We celebrate
our people and
our history.

• We are not afraid to try new things in North
Perth

• Our unique demographics

• We share our knowledge, and cooperate
with the other town precincts within the City
of Vincent

• The local people and their stories
• Historic buildings
• Local landmarks
• Local community organisations

• We work towards good place outcomes
• We don’t just talk about doing things, we
make them happen

We are a positive
and collaborative
organisation
• Everyone and anyone in the local community
is welcome
• We work together to create a better North
Perth precinct
• We are here to create positive change and
find solutions to problems
• We support residents, businesses and visitors
to the North Perth precinct
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Everything we
do promotes the
North Perth brand
and creates value
• All of our projects benefit the North Perth
precinct
• Our projects fit with and build upon the North
Perth brand
• We take every opportunity to showcase the
North Perth precinct and community
• We contribute to community identity
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STRATEGIES
MEMBERSHIP

COMMUNICATIONS

EVENTS

MARKETING

GOVERNANCE

• There are approximately 9,500 people living
in North Perth. Giving some consideration for
transient population and children, it appears
reasonable to aspire to membership of 500
members by December of 2017.

• Keeping members updated on events and
actions is essential for participation and to
support our principles. Providing opportunities
for North Perth business people, residents and
local community groups to provide input into
NPL is also an important consideration.

• Events engage the community and bring
interest and enjoyment to the North Perth
precinct.

• Promotion of North Perth, its businesses,
amenity and unique ambiance is essential
to support our Principles.

• We have a responsibility to meet our obligations
under our constitution and to ensure good
governance of NPL.

• Develop and support events to meet the
community demographic and interests.

• Market an image of the North Perth
precinct as a business location for high
standard accessible services, variety
entertainment and food, recreation, and
unique retail.

• NPL constitution is updated and compliant with
WA Laws and requirements for incorporated
bodies.

• Each NPL event will have a NPL information
and membership station.
• Opportunities to put a membership desk at
other events or occasions will be sought.
• Memberships will be sought through the NPL
internet site and Facebook.
• Membership
promotional events
will be considered.

• NPL newsletter to be sent electronically to
members and key stakeholders.
• NPL internet site and Facebook will be utilised
to communicate with members and friends and
the broader community.
• Events will be run to communicate with
members and the community around local
issues.

• Promote the North Perth precinct through
participation in events.
• Provide the opportunity for local business
to benefit from and be engaged in events,
be it through utilising local providers or
stalls and activities on the day.

• NPL Committee is appropriately elected and
operated.
• Accounts are maintained appropriately and
audited as required.
• Meeting protocols are observed and records of
activities are maintained.

• Surveys will be utilised to gather information
from members and community on issues
identified by the NPL Committee.
• Media organisations will be utilised to promote
NPL events and activities.
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ACTIONS
2016 – 2017
MEMBERSHIP

COMMUNICATIONS

EVENTS

MARKETING

GOVERNANCE

• NPL information and membership station at
each car boot sale.

• NPL newsletter to be sent electronically to
members and key stakeholders bi monthly in
2016 and monthly in 2017.

• Events engage the community and bring
interest and enjoyment to the North Perth
Town.

• Update NPL constitution for compliance with WA
Laws and requirements for incorporated bodies.

• NPL internet site updated monthly.

• Car boot sales to run each month from October
2016 to March 2017.

• Market an image of North Perth as a
business location for high standard
accessible services, variety entertainment
and food, recreation, and unique retail.

• NPL information and membership station at
the concert (November 2016).
• NPL information and membership station at
the Hyde Park Fair (March 2017).
• Memberships sought through the NPL
internet site and Facebook.

• Family Concert event November 2016.

• NPL Committee operated as a decision making
group with decisions requiring a majority of
members present to pass.

• Quarterly member catch up events.

• Accounts are maintained appropriately.

• Develop ideas for a buy local campaign.

• Accounts are audited as required.

• Survey members in the week following the Nov
2016 concert for feedback and ideas.

• Consider Angove Street Festival 2017.

• Utilise available media organisations to promote
NPL events and activities.

• Consider ideas of others for events and
participation in events staged by members of
NPL.

• Meeting protocols are observed and records
maintained.

• NPL Facebook updated weekly.
• Events will be run to communicate with
members and the community around local
issues, as required.

• Use NPL General Meetings to discuss
community needs and seek solutions to meet
the needs.
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• NPL Committee elected February 2017.

• Develop a brand for North Perth.

• Continue to support Laneway beautification.
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NORTH PERTH LOCAL (North Perth Business & Community Association Inc)
Email:
Website:
Address:
Facebook:

northperthlocal@outlook.com
www.northperthlocal.org
North Perth Local P.O.Box 131 North Perth WA 6906
www.facebook.com/northperthlocal

